
Dairy’s Bottom Line

PROFESSIONAL

DAIRY

PRODUCERS OF

WISCONSIN

1-800-WIS-PDPW

National Dairy Animal Well-Being
Draft Principles and Guidelines.

Page 3
••••

Frequently asked questions
about the NDAWI.

Page 15
••••

Now is the time for producers
to educate consumers.

Page 16
••••

Land O' Lakes is a key player
in the national initiative.

Page 18
••••

Volunteers Joan Behr and Frances
Lechner go above and beyond.

Page 22
••••

Take a little something from another
ag industry - the egg producers.

Page 26
••••

Inside this issue...

Sharing ideas, solutions, resources and experiences that help dairy producers succeed.

As dairy producers in the United States, we enjoy a high level of consumer confidence. The
recently announced National Dairy Animal Well-Being Initiative (NDAWI) aims to keep it that
way.

In December of 2005, Professional Dairy Producers of Wisconsin board of directors identi-
fied animal welfare as a priority issue for our organization and for the dairy industry. Little
did we know that our leadership on that cold December day would lead to a national effort to
define a solution for the animal well-being issue that will protect our freedom to operate by
demonstrating our commitment to care for our animals.

At the 2007 World Dairy Expo, the National Dairy Animal Well-Being Initiative was publicly
launched. PDPW was the catalyst and facilitator for this effort. We have been joined by strong
industry partners who have helped build our path to success.

In this edition of Dairy’s Bottom Line, you will learn more about what the Initiative is and
how it will work. It is important to note that the NDAWI is not another on-farm animal welfare
program. Many regional cooperatives, associations and independent companies have already
established their own programs. Creating national principles and guidelines that should be
included in all programs helps provide customers the assurance they seek.

We’re proud of the work that has been done, and now it’s your turn to shape this Initiative.
We’re confident that you, other producers and leaders will help protect our freedom to operate
by embracing the work of the National Dairy Animal Well-Being Initiative. We encourage you to
review the principles and guidelines and share your feedback by June 30 online at www.dairy-
wellbeing.org. This initiative belongs to all dairy producers and your input is very important.

By taking action now, the dairy industry can lead this issue, lessen the potential for unnec-
essary regulation and show our commitment to animal well-being.

Complete information about the NDAWI and the information to share feedback on the draft
principles and guidelines can be found at www.dairywellbeing.org.

Sincerely,
PDPW Board of Directors
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T h e N a t i o n a l D a i r y
Animal Well-Being Initiative
was established by a broad
based group of volunteers
from across the country rep-
resenting every facet of the
dairy industry.

The goal of the Initiative
is to provide assurance that
the entire industry is meet-
ing its obligation to provide
appropriate care for our
dairy animals.

The volunteer Coalition
includes dairy producers,
processors, co-ops, retail-
ers, ag lenders, researchers
and veterinarians.

To accomplish the goal,
the volunteer Coalit ion
is developing broad prin-
ciples and guidelines that
any dairy welfare program
should include to meet our
ethical obligation to provide
for the well-being of our ani-
mals.

WHY ARE WE

CONCERNED?
The well-being of live-

stock on U.S. farms is an
increasingly important issue
to our customers and other
stakeholders. Although
dairy animal well-being is
not currently a top-of-mind
consumer concern, recent
developments in animal
welfare activism directed
at other species (especially
swine and poultry) are a sig-
nal that our industry could
receive more attention in
the very near future.

The dairy industry is for-
tunate because consumers
currently have a relatively
high level of trust and con-
fidence in dairy produc-
ers. It is imperative that we
come together to maintain
and enhance that trust and
to protect our freedom to
operate. To do this, we must

actively demonstrate that we
recognize our ethical obliga-
tion to care for our animals
and, most importantly, have
effective and consistent pro-
grams to ensure we meet
that obligation.

O n e o f t h e g r e a t
strengths of the dairy indus-
try is the diversity of our
regional co-ops, associations
and independent companies.
Many of these organizations
have already established, or
are in the process of estab-
lishing, welfare programs.

It is imperative that we
maintain the strength our
diverse industry structure
provides. However, a key
challenge to this structure,
especially when it comes
to animal well-being, is the
lack of a uniform national
umbrella that ensures con-

sistency of programs across
the country. And that’s
where we need your help,
commitment and involve-
ment.

PROVING OUR

COMMITMENT

The announcement of
the National Dairy Animal
Well -Being Init iat ive at
World Dairy Expo marked
the beginning of the coali-
tion’s work.

Through July 1, dairy
producers will have an
opportunity to review the
draft principles and guide-
lines and provide input
through their co-op or
industry association. The
coalition will incorporate
industry feedback into the
final principles and guide-
lines.
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Executive Summary
The ethical obligations associated with dairy pro-

duction include a strong emphasis on animal well-being.
As science and practical experience expand our under-
standing of dairy animal well-being, producers continue
to improve animal care and management practices. The
National Dairy Animal Well-Being Initiative has devel-
oped broad principles and guidelines that dairy animal
well-being programs should include to meet our ethical
obligations. These principles and guidelines are sum-
marized here and expanded in the remainder of this
document.

NUTRITION

Guiding Principle: Animals and animal groups should
always have non-competitive access to a nutritionally
adequate diet and clean, fresh water.

Guideline for Newborn Calves: Calves should receive
colostrum or equivalent and be fed in a way that pro-
motes health and minimizes the risk of disease.

Guideline for Weaned Calves and Growing Heifers:
Weaned calves and growing heifers should receive ade-
quate nutrition and water to achieve a proper body con-
dition score and be fed in a way that promotes health
and minimizes the risk of disease.

Guideline for Adult Cows: Adult cows should receive
adequate nutrition and water to achieve a proper body
condition score and be fed in a way that promotes

health and minimizes the risk of disease including meta-
bolic diseases.

Guideline for Dairy Bulls: Bulls should receive ade-
quate nutrition and water to achieve a proper body con-
dition score and be fed in a way that promotes health
and minimizes the risk of disease.

ANIMAL HEALTH

Guiding Principle: The health of all animals and ani-
mal groups should be maintained through preventive
care programs augmented by rapid diagnosis and treat-
ment when necessary.

Guidelines: Dairy operations should have:
• A valid Veterinary-Client-Patient Relationship

(VCPR)
• A current herd health plan
• Appropriate euthanasia guidelines and training
• Management protocols for painful procedures and

conditions
• Management protocols for special needs animals

MANAGEMENT

Guiding Principle: To promote animal well-being ani-
mal caretakers should be appropriately trained, follow
protocols and have access to record systems.

Guidelines: The operation should have a herd health
plan as well as training and protocols for handling,
transporting and caring for special-needs cattle includ-

CONTINUED ON PAGE 4
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WE ARE A FAMILY-OWNED BUSINESS:

• Bunker Silos

• Manure Pits

• Free Stall Barns

• Excavating
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CONTINUED FROM PAGE 3
ing euthanasia. The plan should include:

• Training for new employees plus refresher training
for existing employees

• Standard operating procedures to be reviewed
annually and revised as necessary

• An emergency management plan
• Record keeping
• Management effectiveness

HOUSING AND FACILITIES

Guiding Principle: Facilities should be designed, con-
structed and maintained to provide and promote animal
health, comfort and safety.

Guidelines for Calves (Birth to Weaning or Sale) and
Young Stock (Weaning to Parturition or Sale): Calves and
young stock should be given adequate space to stand,
lie down, and turn around without difficulty, provided
bedding that is clean and dry and be protected from
seasonal weather extremes.

Guidelines for Adult Animals: Adult animals should
be given adequate space to stand and lie down, be pro-
vided bedding that is clean and dry and be protected
from seasonal weather extremes. Facility design and
maintenance should be adequate to prevent injury and
the development of leg lesions.

Guidelines for Herd Bulls: Herd bulls should be evalu-
ated under the same guidelines as young stock.

HANDLING, MOVEMENT, AND TRANSPORTATION

Guiding Principle: All animals and animal groups
should be handled, moved and transported in a manner
that minimizes behavior modification and the potential
for injury, discomfort or disease.

Guideline: Facilities should be designed and main-
tained so animals can be moved in a manner that pre-
vents slips, falls and collisions. Employees should be
trained to follow appropriate handling, movement and
transportation protocols.

THIRD PARTY OVERSIGHT

Guiding Principle: Verifying on-farm dairy animal
well-being requires third party oversight.

Guideline: Dairy animal well-being programs should
include third party oversight to verify the program
meets the principles and guidelines established by the
National Dairy Animal Well-Being Coalition to demon-
strate our commitment to meeting our ethical obligation
to provide for the well-being of animals in the U.S. dairy
industry.

Introduction
The face of agriculture continuously changes

through the advancement of technology and public poli-
cy. For the last two decades the introduction of technol-
ogy, the increase in the size of operations and the focus
on efficient production has helped improve productiv-
ity, control costs and enhance food safety. The general
public is less familiar with the modern food production
system because of these changes.

As a result, animal agriculture no longer enjoys
the same level of public trust our predecessors took
for granted. Producers today must demonstrate they
are ethically and socially responsible as well as sci-
entifically grounded in the care of their operations,
animals, workers and the environment. When consum-
ers question animal agriculture practices, the industry
has responded almost exclusively with science-based
answers. Such responses are often viewed by the public
as non-responsive because they don’t communicate the
commitment to ethical principles and shared values.
Today, agriculture must add ethics to science to build
the trust needed with the critical stakeholders who
grant the social license to operate.

Even though the dairy industry enjoys a high level of
consumer trust and confidence, we recognize there is a
growing disconnect between consumers and producers.
To protect the high level of trust currently held by con-
sumers regarding the dairy industry, the National Dairy
Animal Well-Being Coalition was formed.

The Coalition, a broad-based group of agricultural
leaders from across the country, joined forces and
developed the Initiative. The Initiative provides assur-
ance to build consumer trust and confidence that the
industry is meeting its ethical and moral obligation
to care for its animals. By acting now, the Initiative
provides the opportunity to have a say in our destiny,
protect markets and preserve market access by demon-
strating our commitment to animal well-being. Simply
put, the Initiative is a testament to our industry’s com-
mitment to “do the right thing” regarding animal well-
being.

The Coalition has worked to create a set of prin-
ciples and guidelines that can be incorporated into
any dairy animal well-being program. This is not a new
on-farm well-being program. It is a uniform umbrella of
principles and guidelines, including third party over-
sight, that will help build trust with critical stakeholders
by demonstrating an industry-wide commitment to ani-

W

W

Photo courtesy of the Wisconsin Milk Marketing Board

Go to www.dairywellbeing.org to comment
on these proposed Principles and Guidelines before

July 1. You will also find complete references
for these materials on the website.
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mal well-being and ensure program consistency across
the country.

In the pages that follow are the proposed NDAWI
Principles and Guidelines authored by members of the
Principles and Guidelines committee. They are in draft
form. Over the next several months, producer com-
ments and input will be solicited by circulating them
throughout the industry.

Summary of the Process
Since late 2005, more than 60 people have been

involved with the National Dairy Animal Well-Being
Coalition in formulating the Initiative. The Coalition
is a broad based group of volunteers from across the
country representing every facet of the dairy industry. It
includes producers, processors, co-ops, allied industry,
academics, associations and others. The Coalition is not
part of any specific association or organization, but a
group that reflects the diversity and strength of the U.S.
dairy industry.

In addition to individual dairy producers, other
industry leaders participating in the Coalition, or con-
tributing in some way, include: Alto Dairy, American
Association of Bovine Practitioners, American Farm
Bureau Federation, Animart, American Foods Group,
Cornell University, Dairy Farmers of America, Dairy
Management Inc., Elanco Animal Health, Foremost Farms
USA, Grande Cheese Company, International Dairy Foods
Association, Land O’ Lakes, Inc., Milk and Dairy Beef
Quality Assurance Center Inc., Morgan&Myers, National
Milk Producers Federation, Northeast Dairy Producers
Association, Organic Valley, Pfizer Animal Health,
Professional Animal Auditor Certification Organization
(PAACO), Professional Dairy Managers of Pennsylvania,
Professional Dairy Producers of Wisconsin, Rabobank,
Rosenholm Wolfe Dairy LLP, Safeway Inc., Smithfield
Beef Group, United Dairymen of Arizona, University of
Arizona, University of California-Davis, University of
Wisconsin-Madison, Validus, Washington Dairy Products
Commission, Washington State Dairy Federation,
WestfaliaSurge, Inc., Wisconsin Livestock Identification

Consortium, Wisconsin Milk Marketing Board, Wisconsin
Pork Producers Association.

To date, these leader-volunteers have attended the
Initiative development meetings at their own expense
and have donated their time to the development of the
Initiative.

As mentioned in the introduction, the Initiative is
not another on-farm animal well-being program. The
Initiative will capitalize on the strengths of the already
established animal well-being programs promoted by
the dairy co-ops, associations and companies by setting
forth uniform well-being principles and guidelines.

Producers will be asked to sign an endorsement
form formally indicating their support for the Initiative.
Producers may be asked to participate in an on-farm
animal well-being program that incorporates the prin-
ciples and guidelines developed by the Coalition. The
decision to participate in an on-farm animal well-being
program is strictly up to the producer and their co-op or
marketing partner.

Upon completion of the year-long producer-review
of the proposed Principles and Guidelines, the Coalition
will evaluate the recommendations and proceed to an
approved and final document.

NUTRITION
Guiding Principle: Animals and animal groups

should always have non-competitive access to a nutri-
tionally adequate diet and clean, fresh water.

Guideline for Newborn Calves: Calves should
receive colostrum or equivalent and be fed in a way that
promotes health and minimizes the risk of disease.

Background: Dairy calves are born with no natural
immunity and depend on the immunoglobulins in colos-
trum to provide passive immune protection. Colostrum is
the milk produced right after calving and is a better source
of immunoglobulins, protein, fat, minerals and vitamins
than milk. The concentration of these nutrients is usu-
ally highest in the first milk produced after calving and
decreases with subsequent milkings. The calf has the abil-
ity to absorb the immunoglobulins directly from the diges-
tive tract into the blood. The ability of the calf to absorb
these antibodies decreases rapidly starting within the first
24 hours after birth.

Guideline for Weaned Calves and Growing Heifers:
Weaned calves and growing heifers should receive ade-
quate nutrition and water to achieve a proper body con-
dition score and be fed in a way that promotes health
and minimizes the risk of disease.

Background: The goal is to provide adequate nutri-
tion to meet targets for weight at a specific age. A series of
rations may be fed during this time period. The National
Research Council (NRC, 2001) publication is a good guide
for developing rations for these groups.

Guideline for Adult Cows: Adult cows should
receive adequate nutrition and water to achieve a prop-
er body condition score and be fed in a way that pro-
motes health and minimizes the risk of disease including
metabolic diseases.

Background Dry Cows: Dry (non-lactating) cows are
usually housed and fed separately from the milking cows.

CONTINUED ON PAGE 6
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CONTINUED FROM PAGE 5
The rations for these animals should provide nutrients
required to support fetal calf growth. The current (NRC,
2001) publication is a good guide for the nutrient require-
ments of these animals.

Background Milking Cows: These animals may be
housed and fed in a number of different groups depending
on the grouping strategy used on the farm. Rations should
be formulated to meet the needs of each group. Using the
appropriate requirement information (NRC, 2001) can
help achieve that goal. The same ration may be fed to
more than one group when the nutritional specifications
are similar. Labor and management considerations will
also help determine the number of rations fed.

Background Special Needs Cows: There may be
situations in which cows need to be observed for veteri-
nary care. It is important to provide access to clean water
and a balanced ration while cows are in this area. A key
factor is to provide a non-competitive environment for
these animals.

Guideline for Dairy Bulls: Bulls should receive ade-
quate nutrition and water to achieve a proper body con-
dition score and be fed in a way that promotes health
and minimizes the risk of disease.

ANIMAL HEALTH
Guiding Principle: The health of all animals and

animal groups should be maintained through preventive
care programs augmented by rapid diagnosis and treat-
ment when necessary.

Guidelines: Dairy operations should have:
• A valid Veterinary-Client-Patient Relationship

(VCPR)
• A current herd health plan
• Appropriate euthanasia guidelines and training
• Management protocols for painful procedures and

conditions
• Management protocols for special needs animals
Background: The health of animals on a dairy is

an essential part of good husbandry and a well-being
program. One of the foundations for animal well-being is
the freedom from pain, injury or disease by prevention
or rapid diagnosis and treatment. A dairy maintains the
health of the animals by providing appropriate nutrition,
housing and disease prevention, detection and action
programs. These programs should be developed through
consultation with a qualified veterinarian.

A dairy well-being audit will determine that these pro-
grams are in place and functioning by evaluating at least
the following areas:

• A Valid Veterinary-Client-Patient Relationship dem-
onstrates that the dairy uses a veterinarian for health
and disease issues and allows the dairy to obtain and use
appropriate drugs.

• The dairy should have a written Herd Health Plan(s),
developed in consultation with the herd veterinarian, to
prevent common diseases such as mastitis, lameness,
metritis, metabolic diseases, displaced abomasum and

other infectious diseases such as pneumonia and infec-
tious diarrhea. The Herd Health Plan should include:

1. Vaccination protocols
2. Daily observation of all animals for injury or signs

of disease
3. Action plans for animals that develop disease or are

injured
4. Protocols for prevention, detection and action for

mastitis and lameness
5. Training programs for family members and employ-

ees involved in detecting disease and injury, reporting the
cases and actions to be taken

• Euthanasia is appropriate, when an animal’s quality
of life is decreased or when pain and suffering cannot be
alleviated. The method of euthanasia must be consistent
with recommendations from the American Veterinary
Medical Association and the American Association of
Bovine Practitioners. The euthanasia plan should be car-
ried out regularly and consistently and should include:

1. Education of farm staff on the need for euthanasia
and recognition of animals to be euthanized

2. Proper technique
3. Confirm death of animal
4. Record keeping of euthanized animals
5. Disposal of carcasses
• The dairy must have a plan for handling non-ambu-

latory cattle, including calves, which cannot stand or walk
without assistance. The non-ambulatory cattle plan should
include:

CONTINUED ON PAGE 8
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Go to www.dairywellbeing.org to comment
on these proposed Principles and Guidelines before

July 1. You will also find complete references
for these materials on the website.
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Priority is Transforming Rumen Function
Microbiology, as well as new genomic and molecular techniques,

pioneered a new generation of digestive technology. Proprietary
A4000h and A2020 transform rumen function.

P-One Program* Prevents VMS
VMS indicates poor digestive function,

pH instability and reduced carbohydrate
utilization. When cows eat the same diet,

their manure should be the same.

Safe and Cost-Effective Solutions
Rumen health research shows pH

stability on high carbohydrate diets.
The P-One Program safely utilizes
carbohydrates—thus maximizing
microbial protein, rumen health
and feed efficiency.

*Two U.S. Patents; Additional Patents Pending.

To Start Feeding: 888-444-2030 • www.Pr�or�tyIAC.com • �nfo@Pr�or�tyIAC.com

The P-One Program

Priority isChanging How Dairy Cows

are Fed

Discover what

your Neighbors

are Talking about

http://www.PriorityIAC.com
mailto:info@PriorityIAC.com


D
R
A

F
T

P
ri

n
c

ip
le

s
&

G
u

id
e

li
n

e
s

fo
r

D
a

ir
y

A
n

im
a

l
W

e
ll

-B
e

in
g

CONTINUED FROM PAGE 6
1. Proper movement so that the animal is not dragged
2. Husbandry and nursing care that provides shelter,

water, feed and isolation from other cattle and protection
from predators

3. Appropriate medical care
4. Euthanasia if warranted

MANAGEMENT
Guiding Principle: To promote animal well-being

animal caretakers should be appropriately trained, fol-
low protocols and have access to record systems.

Guidelines: The operation should have a herd health
plan as well as training and protocols for handling,
transporting and caring for special-needs cattle includ-
ing euthanasia. The plan should include:

• Training for new employees plus refresher training
for existing employees

• Standard operating procedures to be reviewed
annually and revised as necessary

• An emergency management plan
• Record keeping
• Management effectiveness
Background: When addressing management, it is

important to describe it, do it, document it and deem it
correct. Although oral directions are acceptable as long as
all employees are conducting the protocol and procedure
in the same manner, written protocols are encouraged.
In the absence of a key employee, the written informa-
tion would benefit another employee stepping in to assist.
Much of the information in this section is interdependent
on criteria in other sections and/or animal observations.

A dairy well-being audit will determine that these pro-
grams are in place and functioning by evaluating at least
the following areas:

• Herd Health Plan
1. The dairy has a written Herd Health Plan(s) (see

the corresponding section on Animal Health for additional
information).

• Housing
1. All Facilities should be designed, constructed and

maintained to provide and promote animal health, com-
fort and safety (see the corresponding section on Housing
and Facilities for additional information).

• Special Needs Management
1. Record keeping should be current and animal treat-

ment records accessible to employees.
2. Protocol should prescribe euthanasia for animals

with less than a 2.0 body condition score and not respond-
ing to treatment.

3. Protocol should exist to minimize animal discomfort
and optimize animal recovery following surgery, illness or
injury (including care for downer animals).

4. Personnel are trained to move downer animals.
5. Proper equipment such as a sled or bucket-loader

should be available to move downer animals. The equip-
ment must be large enough to accommodate the animal
and not allow body contact with the ground.

6. Standard operating procedures should be available
to all employees regarding downer animals.

7. Caretakers should be trained on downer animal
procedure.

8. All employees should be trained in proper euthana-

sia techniques.
9. The protocol for terminally sick or severely injured,

and untreatable, calves should include euthanasia on a
regular and consistent basis.

• Handling, Movement, and Transportation (see
the corresponding section on Handling, Movement, and
Transportation for additional information).

1. All employees should be trained in animal han-
dling to protect the safety of the animal and caretaker.
Consequences of inhumane handling must be known and
enforced.

2. All training should be documented and signed by
the employee including the date completed, content and
trainer.

3. When moving animals, the use of prods (electric or
otherwise) should be limited to emergencies.

4. All non-employees handling cattle on-site are subject
to the same criteria regarding use of prods, downer move-
ment, etc.

5. Equipment used to transport animals should be
inspected on a regular basis in order to protect livestock
from injury.

• Management
1. The mission statement should include a commit-

CONTINUED ON PAGE 11
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July 1. You will also find complete references
for these materials on the website.
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“After we switched to Guardian,®
we eliminated the Clostridium

problem in our calves.”
Jolynne Schroepfer

Co-Owner

Nagel Dairy

Deerbrook, WI

“We struggled with Clostridium in our area,

and once you have it on your property, it’s

really a challenge to deal with. There’s

nothing more frustrating than having a

healthy heifer calf that’s six days old, doing

very well, and then at the next feeding,

she’s dead because of Clostridium.

”We were vaccinating with another

scours product before, and you can look

through our records to see which calves

we haven’t lost to Clostridium compared

to when we were vaccinating with the

other product. I will definitely keep

using GUARDIAN.”

See your veterinarian or animal health

supplier for GUARDIAN vaccine.

Visit www.save-a-calf.com

for more information.

�INALLY. RELIABLE SCOURS PROTECTION

Why Producers and Veterinarians Choose GUARDIAN

• Broadest Clostridial coverage in a scours vaccine: Types B, C, and D

• The only vaccine to contain Coronavirus Type 3, as well as Type 1 coverage

(Coronavirus Type 3 represents over 80% of field strains)

• Dual Rotavirus coverage, with strains G6 and G10

• Sub-q administration for safety and BQA compliance

• Flexible dosing schedule with primary dose at 12 weeks precalving

Copyright © 2007, Schering-Plough Animal Health Corporation. All rights reserved.

Guardian is a registered trademark of Schering-Plough Animal Health Corporation. Inc. SPAH-GRD-80C

http://www.save-a-calf.com
/shared-content/e-edition/jump.php?page=G10&date=2008-04-17&pub=22
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Call 1-800-236-0163 or visit www.dairyla�dseed.com for more i�fo!

Where Research Gets Results �A Ce�tury of Progress”

Marv Berke
Souther� WI
815-988-4706

Don Charapata
Southce�tral WI
920-948-3517

Boyd Hoffmann
Easter� WI

920-946-3440

Chad Staud�nger
Ce�tral WI

608-220-9249

Gary Dvoracek
Wester� WI
608-792-7523

Kev�n Naze
Northeast WI
920-309-0255

Matt Honken
Northce�tral WI
715-498-0919

Mark Maes
Northwest WI
715-684-9353

Co�tact a Dairyla�d District Sales Ma�ager today!

Get More Yield
We’ve i�vested 20 years of research a�d developme�t to bri�g you
HybriForce-400 -- the world’s first hybrid alfalfa. Usi�g the i�dustry’s
highest-yieldi�g tech�ology, msSu�stra® Hybrid Alfalfa, we’ve
ope�ed the door to greater yields.

15 perce�t more hay
• Over 3,500 o�-farm strip-plot harvests
• More tha� 100 locatio�s across 9 states
• Results from 5 years of testi�g
• 15% higher yieldi�g mea�s a�other to� per acre

Ear� $375 more
per acre with
HybriForce-400!

More Milk
Per Acre!

Higher Quality Forage
• Fi�er stems

• Better u�iformity
• Higher leaf-to-stem ratio

• Harvests at a more u�iform bud stage
• Amore �utritious, higher-quality forage

Get More Milk
Fi�er, more u�iform forage creates a higher quality, more stable feed
-- resulti�g i� i�creased DMI a�d milk productio�. Dairy producers
agree. They’re reporti�g more milk from every acre seeded with
HybriForce-400. A�d with greater yields, you’ll have a decisio� to
make -- expa�d your herd or sell the extra yield for additio�al profit.

http://www.dairylandseed.com
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ment to animal well-being. This message should be reiter-
ated throughout the operation as it shows management’s
commitment to animal care.

2. All personnel should be trained in their job respon-
sibilities with regard to animal care (flight zones, move-
ment, etc.).

3. All protocols should be written, and posted, in the
employee’s native language.

4. The farm should have a written emergency contact
sheet that is immediately accessible to employees includ-
ing emergency phone contacts, directions to the hospital,
full address of the property or 911 addresses, etc. This
contact sheet is in addition to the emergency action plan
which details what to do in case of a fire, natural disaster,
etc.

HOUSING AND FACILITIES

Guiding Principle: Facilities should be designed,
constructed and maintained to provide and promote
animal health, comfort and safety.

Background: Facilities include all housing structures,
handling structures, lots, pens, stalls, alleys and pastures
that are inhabited by cattle of any age and health status.
Facilities should provide sufficient protection from temper-
ature extremes. Feed and water should be provided within
an area that is accessible to cattle in the facility. The struc-
tural integrity of the facility should not compromise the
safety and well-being of the animals.

Guidelines for Calves (Birth to Weaning or Sale)

and Young Stock (Weaning to Parturition or Sale):
Calves and young stock should be given adequate space
to stand, lie down, and turn around without difficulty,
provided bedding that is clean and dry and be protected
from seasonal weather extremes.

Background for Calves (Birth to Weaning or
Sale): Calf hygiene should be scored on a point system as
described by the New York State Cattle Health Assurance
Program (NYSCHAP) (2002) and Fulwider et al. (2007)
and used as an indicator of pen and facility cleanliness.
Feed and water should be available at all times. Calf
death loss should be used as an indicator of calf care qual-
ity. Colostrum, or a colostrum replacement, should be fed
within the first 24 hours following parturition to promote
immune system development (Stull & McDonough, (1994),
Grandin, (2007)). Calves should be given shade and shel-
ter from direct sunlight.

Background for Young Stock (Weaning to
Parturition or Sale): Young stock should be provided
with adequate space to stand, lie down, and turn around
without difficulty. All animals should have access to water
at all times. They should be supplied with ample feed to
maintain body condition scores greater than 2 in 90% of
the herd with no more than 3% of animals below body
condition score 1 (Grandin, 2007). All lanes and alleys
should be maintained to avoid cattle movement through
extreme mud, water, etc. in inclement weather. Animal
hygiene should be scored as an indicator of bedding area
and travel lane cleanliness. A scoring system has been

CONTINUED ON PAGE 12
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MPB Builders Inc.

are your total dairy

system contractors,

We will assist with

your design and

building needs.

GIVE US A CALL TODAY!

MPB BUILDERS INC.

Contact:

Visit our Website @

http://www.mpbbuilders.com

654 E. Oshkosh St.

Ripon, WI 54971

1-800-782-9632

http://www.mpbbuilders.com
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CONTINUED FROM PAGE 11
described by NYSCHAP (2002) and Fulwider et al. (2007).
Young stock death loss should be used as an indicator of
care quality. Areas of high traffic should be covered with a
nonslip surface. Slips and falls are indicators of traffic sur-
face quality. Grandin (2007) cites a slip score of greater
than 1% and/or falls greater than 0% as indicators of
improper handling, poor travel surface or both.

Guidelines for Adult Animals: Adult animals should
be given adequate space to stand and lie down, be pro-
vided bedding that is clean and dry and be protected
from seasonal weather extremes. Facility design and
maintenance should be adequate to prevent injury and
the development of leg lesions.

Background for Adult Animals: Fulwider et al.
(2007) describes a scoring system for leg lesions. Animals
should be supplied with non-slip flooring in high traffic
areas such as parlor entrances, exit lanes or areas where
slips and falls are more likely. In addition, cow hygiene
should be scored as described by Fulwider et al. (2007)
as an indicator of facility hygiene. Locomotion scores
as described by NYSCHAP (2002) should also be used to
determine foot and leg health. Electric stall trainers, com-
monly used to reduce back arching during defecation and
urination, should never make continuous contact with
animals. Animals should have access to water at all times
and feed in adequate quantity to maintain body condition
scores greater than 2 in 90% of the herd with no more
than 3% of cows below body condition score 1 (Grandin,
2007). Animals should also have the ability to lie down
at any time when inhabiting the bedding area. Facilities
need to be maintained in a manner that reduces the risk
of animal collision with protruding objects such as broken
boards or rails and protruding nails. Grandin (2007) out-
lines a simple method of accessing lameness prevalence,
which can be an indicator of facility deficiencies.

Guidelines for Herd Bulls: Herd bulls should be
evaluated under the same guidelines as young stock.

HANDLING, MOVEMENT AND TRANSPORTATION
Guiding Principle: All animals and animal groups

should be handled, moved and transported in a manner
that minimizes behavior modification and the potential
for injury, discomfort or disease.

Guideline: Facilities should be designed and main-
tained so animals can be moved in a manner that pre-
vents slips, falls and collisions. Employees should be
trained to follow appropriate handling, movement and
transportation protocols.

Background for Non-Ambulatory Animals:
Although generally not common on farms, animals can
become non-ambulatory for numerous reasons which
range from acute injury, such as a broken leg or nerve
damage from calving to attenuating illness or severe
lameness. When an animal becomes non-ambulatory,
the potential for recovery must be assessed. Animals that
are likely to recover should be moved to an area with
adequate bedding, access to feed and water, with no risk
of trampling by other animals and with appropriate shel-

ter from direct sunlight or inclement weather. Non-ambula-
tory animals that cannot be carried should be moved with
an appropriate sled, sling or bucket with the exception of
cases where an animal absolutely must be moved a short
distance before an appropriate movement aid can be
used (e.g., if a cow becomes non-ambulatory in the par-
lor). Animals should not be pulled, dragged, or otherwise
moved through force applied directly to the animal. The
prognosis of the animal should be considered before the
decision is made to move an animal. If the animal is high-
ly unlikely to become ambulatory again, and/or has been
treated with drugs that have a long withdrawal period
before slaughter with little chance of recovery, it should
be euthanized and then moved to prevent unnecessary
pain and suffering. Farms should have a plan for dealing
with non-ambulatory animals. This would likely be a part
of the herd health plan.

Background for Euthanasia: Euthanasia may be
necessary on animals with a terminal prognosis that are
unfit for slaughter. Euthanasia should be performed in a
manner consistent with the standards set by the American
Association of Bovine Practitioners. The following meth-
ods of euthanasia are acceptable:

• Gunshot
• Captive bolt
• Barbiturate overdose
• Electrocution
• Exsanguination preceded by any of the above
Euthanasia by blunt force trauma such as a hammer

blow, exsanguination without stunning, injection of air or
chemicals that would cause a painful death, or electrocu-
tion with wall current are not acceptable methods.

Background for Handling Facilities (Including
Parlor and Loading/Transport Facilities): Handling

CONTINUED ON PAGE 14

Photo courtesy of the Wisconsin Milk Marketing Board

Go to www.dairywellbeing.org to comment
on these proposed Principles and Guidelines before

July 1. You will also find complete references
for these materials on the website.
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facilities, including trailers, must be well maintained
and free of objects that may cause bruising such as bro-
ken boards or rails or improperly adjusted parlor rails.
Vocalization can also be scored in these areas as an indica-
tor of facility or handling issues. All loading and transport
facilities should be equipped with non-slip flooring. This is
especially important in breeding age animals to prevent
injury when riding. Grandin (2007) recommends audit fail-
ure if 1% of cows slip and fall in the parlor.

Recommended loading densities of trucks and parlor
holding pens range from 12 square feet per head for 1,000
pound animals to 18 square feet per head for 1,400 pound
animals (Grandin, 1981). These densities are not the abso-
lute standard and must be adjusted for calves and special
needs animals.

Background for Cattle Handling and Movement:
Animals are to be handled in a calm, controlled, and
gentle manner. Employees should be properly trained in
animal handling and the consequences of inhumane han-
dling should be known and enforced. Handlers should be
assessed and retrained on a regular basis. Prods, canes
and other extreme cattle handling aids are rarely necessary
and should only be used in situations that may potentially
cause harm to the handler or the animals. Animals should
be moved in a manner that produces less than 1% slips and
falls. If this threshold is exceeded, handling and facilities
should be evaluated and corrective action should be taken.

Background for Animal Fitness for Transport:
Animals that have a doubtful chance of reaching the har-
vest facility in an ambulatory state should be treated or

euthanized at the farm. High risk animals include those
with body condition scores of 1, animals that are severely
lame and animals that have experienced nerve damage
due to parturition. If an animal is likely to experience dif-
ficulty walking up the ramp to board a trailer, it is unlikely
the animal will remain ambulatory for the entire trip unless
special measures such as the addition of bedding or trans-
porting the animal in a smaller trailer with lower stocking
density are provided.

THIRD PARTY OVERSIGHT
Guiding Principle: Verifying on-farm dairy animal

well-being requires third party oversight.
Guideline: All dairy animal well-being programs

should include third party oversight to verify the pro-
gram meets the principles and guidelines established by
the National Dairy Animal Well-Being Coalition to demon-
strate our commitment to meeting our ethical obligation
to provide for the well-being of animals in the U.S. dairy
industry.

Background: Third party oversight demonstrates credi-
bility to our stakeholders. Verification requires participation
by someone who does not have a financial interest in the
operation or the outcome of the verification process. There
are many forms of third party oversight. Some use a quality
control model that verifies a statistical sample of partici-
pants to assure the overall program is achieving the intend-
ed outcome. Others may use different methods. Whatever
method is used, the program must demonstrate that it is
meeting our ethical obligation and that performance is veri-
fied by some type of third party oversight.
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Q: What is the National Dairy Animal Well-Being
Initiative?

A: The National Dairy Animal Well-Being Initiative is a
producer-led effort to build consumer trust and confidence
in the dairy industry’s commitment to animal well-being. We
want to protect our freedom to operate by demonstrating
that we recognize our ethical obligation to care for our ani-
mals and that we have programs in place to meet that obliga-
tion. We want to create an umbrella of well-being principles
and guidelines that will provide uniform validation of our
commitment regardless of which dairy well-being program a
producer uses.

Q: How will this work?
A: The National Dairy Animal Well-Being Initiative

Coalition is developing the broad principles and guidelines
that any dairy well-being program should include to meet
our ethical obligation to provide for the well-being of our
animals. This is NOT another on-farm animal well-being
program. One of the great strengths of the dairy industry is
our robust regional co-ops, associations and independent
companies. Many of these organizations have already estab-
lished, or are in the process of establishing, well-being pro-
grams. We want to capitalize on the strength of our regional
organizations and still provide assurance to our national
stakeholders that the entire industry is meeting our obliga-

tion to provide appropriate care for our animals by having a
uniform national umbrella of well-being principles and guide-
lines.

Through July 1, industry stakeholders, including co-ops
and producer groups, will have an opportunity to review
the draft principles and guidelines and provide feedback.
Once the review is complete, these principles and guidelines
can provide validation that the various programs that exist
meet our obligation to provide appropriate care. This would
be done by comparing the elements of individual programs
against the principles and guidelines.

Q: Who is on the Coalition doing this work?
A: The Coalition is a broad based group of volunteers

from across the country representing every facet of the dairy
industry. It includes producers, processors, co-ops, allied
industry, academics, associations and others. More than 60
people have been involved in the work of the National Dairy
Animal Well-Being Initiative since late 2005. The Coalition
is not part of any specific association or organization, but
a group that reflects the diversity and strength of the U.S.
dairy industry.

In addition to individual dairy producers, other indus-
try leaders participating in the Coalition, or contributing

SEE QUESTIONS, ON PAGE 19

NDAWI: Frequently Asked Questions
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Now, more than ever, is
the time for dairy producers
to educate and share with
consumers their devotion to
the industry that they are
so deeply passionate about.
Producers make caring for
their animals the No. 1 prior-
ity on their list in order to
provide consumers with safe
and wholesome products
they can trust.

As the face of the agricul-
ture industry has changed
through advanced technol-
ogy and public policy, the
general public has become
less familiar with the mod-
ern food production system.
This has created a growing
disconnection between pro-
ducers and consumers.

In order to protect the
high level of trust consum-
ers hold in the dairy indus-
tr y, the National Dair y
Animal Well-Being Coalition
was formed. This Coalition
composed of a broad group

of agricultural leaders from
across the country, joined
forces to develop the
National Dairy Animal Well-
Being Initiative. The initia-
tive was created to provide
assurance in building con-
sumer trust and confidence
in producers in meeting their
ethical and moral obligation
to care for their animals.

“The National Dair y
Well-Being Initiative is an
initiative that allows dairy
producers to take the helm
on such a valuable issue as
animal welfare,” says Kevin
Murphy of Food-Chain
Communications, an organi-
zation created in 2007 with
the intent of helping those
who touch the food supply
communicate more effec-
tively.

“Right now there is
intense scrutiny on what is
going on with food – how it’s
handled, how its cared for,
how it’s transported,” says

Murphy. “By taking this step
and being proactive, we’re
doing something initially,
rather than waiting to react.”

Being proactive gives the
dairy industry the opportu-
nity to observe what other
industries have suffered from
and learn through the mis-
takes that they have made
so that the dairy industry
does not fall under the same
category, he says.

“It’s a very valuable step
for the dairy industry,” says
Murphy.

The dairy industry is
continually progressing
and as operations continue
to expand to become more
efficient in production, it
is important to continue to
educate consumers.

“As dairy continues to
grow, the opportunity that
lies there is for producers to
be able to show to the world

SEE EDUCATE, ON PAGE 20

Now Is the Time For Producers to Educate Consumers"I think it is very
important for the
producers in the
dairy industry

to lead and navigate
their way through

public related issues
rather than being

forced. Being
proactive and aware

of the public
concerns surround-

ing the dairy
industry will help the
producers address
concerns before

they are detrimental
to the success and
growth of the dairy

industry."

~Sarah Rust, Smithfield
Beef Group

16 PDPW - Dairy’s Bottom Line • April 2008 ST
2K

80
77

-P
C

As your operations change and grow, so do your energy

needs. Talk to your local We Energies field representative

to learn more about programs and resources including:

• Rewiring projects

• Stray voltage investigations

• Energy efficiency incentives

• New service

We are here to help you use electricity safely and

efficiently. Contact us whenever we can help you

with your energy service.

800-714-7777, ext. 7700

www.we-energies.com/agricultureservices

http://www.we-energies.com/agricultureservices


It’s what you need �n a feed add�t�ve and Alltech
del�vers on all three counts.

Through 25 years of research-dr�ven product
development, we’ve created a range of
natural products that support opt�mal
an�mal performance — products that
are proven rel�able, traceable and
prof�table...naturally.

rel�ab�l�ty
prof�tab�l�tytraceab�l�ty

For more �nformat�on
on our products contact
Alltech W�scons�n
(920) 386-9651



A key player in the
National Dairy Animal Well-
Being Initiative (NDAWI) is
Land O’ Lakes. The St. Paul,
Minn.-based cooperative is
one of many members of a
coalition that backs a set of
principles and guidelines for
the treatment of dairy ani-
mals.

Just why does th is
farmer-owned cooperative
believe so strongly in the
goals of the NDAWI?

“Land O’ Lakes has
endorsed the concept of the
NDAWI because industry-
wide standards will help for-
malize what producers do
every day to care for their
cattle,” says Lydia Botham,
director of public affairs for
Land O’ Lakes.

The NDAWI spells out
guidelines for all types of
dairy animals. The guide-
lines cover newborn calves,
weaned calves, growing heif-
ers, adult cows, and bulls.

In addition, the guide-
lines look at various aspects
of dairy animal manage-
ment. These include nutri-
tion, health, housing and
facilities, and handling,
movement and transporta-
tion. There’s also a recom-
mendation for third-party
oversight, to make sure the
guidelines are being fol-
lowed.

Land O’ Lakes is sup-
porting the National Dairy
Animal Well-Being Initiative
in two ways, according to
Botham.

“Land O’ Lakes supports
NDAWI with funding. And we
have staff members on its
committees,” she points out.

Land O’ Lakes is an
appropriate organization to
help shape the initiative’s
principles and guidelines.
The cooperative conducts
business in all 50 U.S. states,
along with more than 50
countries.

What’s more, Land O’
Lakes has a depth and

breadth of involvement
in U.S. agriculture. It mar-
kets supplies, production
and business services, and
is involved in the animal
nutrition business, with its
feed products such as milk
replacers for dairy calves.

Besides helping write the
animal well-being guidelines,
Land O’ Lakes is spreading
the word about the initiative.
It’s also helping its farmer-
members put the guidelines
into practice.

Botham says, “We have
formed a working group of
producer representatives
from across the country,
along with staff members,
and are reviewing the draft
principles and guidelines.
Our elected leaders dis-
cussed the initiative at the
Land O’ Lakes annual meet-
ing, and we have been rais-
ing awareness of NDAWI at
a series of 45 membership
meetings nationally. We’ve
also been keeping producers
informed in our publications
and our member website.”

D e v e l o p e r s o f t h e
National Dairy Animal Well-
Being Initiative are asking for
continued input from dairy
producers, by way of their
cooperatives or industry
associations. Suggestions for
ways to fine tune the guide-
lines, or broaden or clarify
them, are wanted by June
30. From there, initiative
developers will finalize the
principles and guidelines.

The result, according to
the NDAWI website, will be
ways to achieve this goal:
“Provide a uniform umbrella
of assurance that the (dairy)
industry is meeting its ethi-
cal obligation for dairy ani-
mal well-being” and “protect
consumer trust and confi-
dence in the dairy industry
by demonstrating dairy pro-
ducers’ commitment to ani-
mal well-being.”

By Ron Johnson

Land O’ Lakes Key Player in NDAWI
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in some way, include: Alto Dairy, American Association of
Bovine Practitioners, American Farm Bureau Federation,
Animart, American Foods Group, Cornell University,
Dairy Farmers of America, Dairy Management Inc., Elanco
Animal Health, Foremost Farms USA, Grande Cheese
Company, International Dairy Foods Association, Land
O’ Lakes, Milk and Dairy Beef Quality Assurance Center
Inc., Morgan&Myers, National Milk Producers Federation,
Northeast Dairy Producers Association, Organic Valley,
Pfizer Animal Health, Professional Animal Auditor
Certification Organization (PAACO), Professional Dairy
Managers of Pennsylvania, Professional Dairy Producers of
Wisconsin, Rabobank, Rosenholm Wolfe Dairy LLP, Safeway
Inc., Smithfield Beef Group, United Dairymen of Arizona,
University of Arizona, University of California-Davis,
University of Wisconsin-Madison, Validus, Washington Dairy
Products Commission, Washington State Dairy Federation,
WestfaliaSurge, Inc., Wisconsin Livestock Identification
Consortium, Wisconsin Milk Marketing Board, Wisconsin
Pork Producers Association.

Q: Why is this important?
A: Animal well-being is increasingly important to our

customers and other dairy industry stakeholders who grant
us the social license we need to operate. Today, dairy ani-
mal well-being is not a top of mind consumer concern. We
want to maintain the level of consumer trust and confidence
in dairy producers.

The Initiative gives you a chance to control your destiny
and protect your freedom to operate by demonstrating that
the dairy industry is committed to doing the right thing
when it comes to animal well-being. It also provides you the
opportunity to protect your markets and preserve market
access by proving your commitment to animal well-being
to customers and other stakeholders by participating in an
animal well-being program that incorporates the national
well-being principles and guidelines.

Q: How do I get involved?
A: There are two ways to get involved today. First, be

supportive of the work being done by the National Dairy
Animal Well-Being Initiative. Consider signing the endorse-
ment form that formally indicates your support. You can
also help us promote the dairy industry’s long standing
commitment to animal care by talking about the issue to
fellow producers, and others you know in the industry.
Second, take part in an on-farm animal well-being program
that incorporates the well-being principles and guidelines
being developed by the Coalition. Your co-op, association or
other market channel partner may already have a program
in place. If not, encourage them to develop one or consider
one that is available on the open market.

Q: Why should I participate?
A: We need all producers to demonstrate the dairy

industry’s commitment to animal well-being. Today, dairy
animal well-being is not a top of mind issue for consumers.
We want to provide our customers, policy makers and other
stakeholders who grant us the social license to operate, the
assurance that we are meeting our ethical obligation to care
for our animals. If we work together we can protect our free-

dom to operate by successfully managing this issue.

Q: Isn’t this just giving into the activists?
A: No. The creation of the National Dairy Animal Well-

Being Initiative demonstrates the dairy industry’s awareness
of the need to communicate our commitment to animal well-
being to our customers and consumers. Dairy produc-
ers have a long tradition of providing good care for their
animals. We want to control our own destiny by creating a
program that proves our commitment and allows us to hon-
estly and accurately portray what happens on the farm.

Q: Is this a government program? Are they going to
audit my operation?

A: This is not a government program. The National
Dairy Animal Well-Being Initiative was created by a group of
concerned industry stakeholders who know producers are
committed to doing what’s right and want to help the indus-
try successfully manage this challenging issue. There will
not be government audits of your on-farm animal well-being
practices. The National Dairy Animal Well-Being Principles
and Guidelines do include third party oversight to assure
credibility. Individual well-being programs may incorporate
different methods of third party oversight that are consis-
tent with the principles and guidelines.

Q: How is the Initiative funded?
A: To date much of the work of the Initiative has been

done by volunteers. The people who have attended the
Coalition meetings have all done so at their own cost. The
Professional Dairy Producers of Wisconsin provided initial
funding to get the Initiative off the ground. Other indus-
try stakeholders are providing funding to help launch the
Initiative publicly.

Q: What does this do to my co-op’s or processor’s exist-
ing animal well-being program?

A: We believe that having uniform national dairy animal
well-being principles and guidelines will help validate the
strength of individual on-farm animal well-being programs.
Your co-op’s or processor’s program should be enhanced
by the National Dairy Animal Well-Being Initiative.

Q: What if my co-op doesn’t par ticipate in the
Initiative?

A: If your co-op or milk marketer does not participate in
a welfare program that is part of the National Dairy Animal
Well-Being Initiative, you may do so on your own. There are
independent well-being programs offered by companies
across the country. Your state or national dairy organiza-
tion may be able to recommend one doing business in your
area.

To endorse the program on your own, please refer to the
page titled “Endorsers” on the National Dairy Animal Well-
Being website at www.dairywellbeing.org. Endorsement
forms may be obtained by accessing the links at the bottom
of the page in the box “Support the National Dairy Animal
Well-Being Initiative!” Producers and industry organizations
are encouraged to complete the endorsement form and
return it using the instructions at the bottom of the form.

SEE FAQS, ON PAGE 21
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exactly what they’re doing,
the steps that they’re tak-
ing, the quality and the care
that they are putting into
each and every animal,” says
Murphy.

Regardless of size, the
dairy industry as an entire-
ty should come together to
educate consumers.

“If you could provide
the valuable resource that’s
helping to educate what hap-
pens to food, you’re going
to win friends for life,” says
Murphy. “One thing dairy
has to do, is that it has to
be more approachable, more
transparent and engaged
with the public.”

“The dairy industry is
suffering from separation
anxiety,” he says.

In many cases, the dairy
industry has moved away
from towns geographi -
cal ly, causing consum-
ers to be detached from
agriculture emotionally.

“They don’t get to see
them and they’re uncertain
as what is going on,” says
Murphy.

Having more communica-
tion, gives the industry the
opportunity to effectively
show and demonstrate the
true face of the industry. If
negative situations arise,
it also gives producers the
chance to accurately explain
the situation that occurs.
Such situations, like the
recent California slaughter
plant incident are deterring
to the entire industry and
greatly affect anyone that is
a part of it.

“When one part of the
chain suffers, the entire
chain suffers,” says Murphy.

Producers should work to
develop a crisis plan if they
haven’t already done so.

“The system is the brand
– it’s the entire system from
the moment the product
is conceived until it’s con-
sumed – that is the brand

and you have to safe guard it
in every step,” says Murphy.

While the industry is
faced with many challenges
as is continues to grow, it
creates greater opportunity
to educate consumers on the
changes being made as this
growth occurs.

“Right now it’s a golden
opportunity for dairy pro-
ducers to grab this issue and
show what they believe in
and are committed to,” says
Murphy. “When people are
looking more and more at
your industry, it’s a great
time for you to show them
the depth of your caring, the
depth of the passion you
have.

“Now it’s time for others
to start to see the commit-
ment to quality that they
have and that they employ
every day on their farms,”
he adds.

As the industry grows,
there is also a continual
growth in the terminology
used. The more communica-
tion the industry initiates,
the more consumers will
understand or at least rec-
ognize what the terminology
used stands for.

“Anytime you commu-
nicate, you’re going to do a
better job of clarifying the
myths that surround ter-
minology,” says Murphy.
“People have a tendency to
hear a term and immediately
start to fill their head with
what it means.”

By becoming involved in
the National Dairy Animal
Well-Being Initiative, it dem-
onstrates ones commitment
to the industry and assures
confidence in the consumer
that you have taken the time
to make sure these quality
standards have been met by
your organization, your facil-
ity or your farm.

Once producers become
involved in the initiative, it is
vital to reinforce it.

“ I would participate

and make sure that the pro-
gram that you’re in meets
the National Dairy Animal
Well-Being Initiative,” says
Murphy. “I would also try
to understand that no mat-
ter where you are or if you
already have a welfare pro-
gram in place, this is a pro-
gram that allows there to be
some kind of consistency
across all of the different
programs.”

In addition to the initia-
tive, there are also other
ways in which producers can
close the gap between con-
sumers and producers.

“Get to know people up
and down the chain regard-
less of what position they
play and promote your-
self, promote your farm, be
involved in the community
so that consumers can see
that you care about what’s
going on in the community,”
says Murphy. “As long as we
fill the communication vac-
uum right now, then other
people can’t fill it with misin-
formation.”

Consumers continually
want to know more about
their food. By communicat-
ing, producers are demon-
strating to them their pas-
sion and helping to recon-
nect a face with the farm.

“People love the dairy
industry and they love their
farms, they love and take
care of their animals and its
time for the rest of the world
to see that,” says Murphy.
“We’re not used to blowing
our horn for that, but now is
the time to do that, we have
to do that.”

“Now is the time because
all eyes are looking toward
the dairy industry, it’s time
to show forth our passion,”
he adds.

To learn more about
the initiative and become
involved, visit www.dairy-
wellbeing.org.

By Kelsi Hendrickson

Educate"I believe that the
NDAWI brings many
benefits to the dairy
industry. Through

this initiative,
consumer confidence

in the dairy food chain
is increased. It is a

standardized quality
of care that shows

that the dairy industry
prioritizes and strives
for the best possible

well being of our cows.
I believe that well being
programs are inevitable
and the NDAWI allows
the dairy industry and
dairy producers to be
a proactive part of the

process."

~Neil Rejman, dairy
producer in New York

"As a retail grocery
chain, Safeway is

committed to sourcing
our dairy products from

producers who treat
their animals in a
humane fashion,

provide for their health
and well-being, and

adhere to sound animal
management practices.

We have a
commitment to our

customers to source any
animal-based foods in
this fashion. Uniformly
administered animal

welfare standards that
can be verified by third-
party inspections give
the industry credibility
in the eyes of custom-
ers like Safeway…and
subsequently with our

customers."

~Mary Kamm, Safeway

20 PDPW - Dairy’s Bottom Line • April 2008 ST

http://www.dairy-


CONTINUED FROM PAGE 19
Q: Are veal calves included in this Initiative?
A: The principles and guidelines cover all ani-

mals on the dairy. Once a calf leaves the dairy, it would
no longer be covered by the principles and guide-
lines. This is true regardless of where the calf is going.

Q: What will it cost for producers to participate?
A: There is no cost to producers for the development of

the principles and guidelines. It is up to each producer and
their co-op or marketing partner to determine the appropri-
ate animal well-being program for their situation. The cost
and allocation of cost is a decision made by the marketing
partner and the producer. The National Dairy Animal Well-
Being Initiative has no role in that relationship.

Q: What is the timeline to review the principles and
guidelines document?

A: The principles and guidelines were released at the 2007
World Dairy Expo and are currently available for industry
comment and feedback. Industry stakeholders are encour-
aged to provide feedback through their producer organiza-
tion or co-op from now through July 1, 2008, which is the end
of the nine month review period. After July 1, the Principles
and Guidelines Committee of the NDAWI will evaluate all
comments received and propose a final principles and guide-
lines document for approval by the National Dairy Animal
Well-Being Coalition. This process should be complete in
time for World Dairy Expo in 2008.

FAQs
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The Farm Wiring program

is available to farms

or ag-related

businesses if WPL

provides the

electricity on

a retail rate

basis for the

qualifying

project.

all�antenergy.com/farmw�r�ng

208754 1/08 JS

Still doesn’t fit your

budget? Give WPL a call

to see if you qualify for

three percent interest

financing on your

remaining balance.

Safe and reliable farm

wiring is an investment

you will benefit from for

years to come. Contact your agri-business representative

today at 1-800-ALLIANT, or start

online at alliantenergy.com/

farmwiring.

Let’s do the math:

$10,000 Total project cost

-1,000 Paid by WPL

$9,000 Balance
x 50%

$4,500 Paid by WPL

$4,500 Your total
out-of-pocket
expense

Save up to 50%

on farm wiring

I
f you can’t remember the last time your electrical

system was updated, now is the time to take

advantage of the Farm Wiring program from

Wisconsin Power and Light Company (WPL), an

Alliant Energy company. Outdated farm wiring is

inefficient and can pose a safety hazard to you and

your property.

WPL will pay ALL of the first $1,000 of your

approved wiring project, plus fifty percent of the

remaining cost up

to $10,000.



Joan Behr and Frances
Lechner have gone above and
beyond their communications
positions at dairy coopera-
tives to lend their expertise
to the National Dairy Animal
Well-Being Initiative (NDAWI).

The Initiative was intro-
duced to the dairy industry
last fall at World Dairy Expo.
Prior to that point a num-
ber of concerned individu-
als from across the country
came together to form the
National Dairy Animal Well-
Being Coalition, which con-
sists of four subcommittees
– Principles and Guidelines,
Producer Outreach, Industry
Outreach and Fundraising.

As co-chairs of the pro-
ducer outreach committee
for the Initiative, Behr and
Lechner are charged with car-
rying out the communication
strategies, whether it is com-
municating with dairy pro-
ducers, other cooperatives or
milk marketing organizations,
or dairy industry customers.
Their committee is made up
of both producers and indus-
try representatives.

“Our goal has been to get
cooperatives to endorse the
whole concept of the initia-
tive,” Lechner says. They
have also been encouraging
producers to review the draft
copy of the Principles and
Guidelines (found on page
XXX) so that the Coalition
can receive some feedback
before July 1. The Coalition
will incorporate industry
feedback into the final prin-
ciples and guidelines to be
released in the fall.

The committee is focused
on raising awareness and
education about the Initiative
and why it is important for
the long-term best interests
of the industry.

With animal well-being at
the forefront as of late from
the release of the Hallmark
Meat Packing Co. slaughter-
house video, this is an issue

that needs to be addressed.
“Consumers want to know

where their food comes from
and how it is raised,” Behr
says. In addition, “suppliers
are asking questions.”

Behr, corporate com-
municat ions spec ia l i s t
for Foremost Farms USA,
b a s e d o u t
of Baraboo,
Wis., is vol-
u n t e e r i n g
her time to
“ser ve the
i n d u s t r y ’ s
best interests
and provide
l o n g - t e r m
market protection and mar-
ket access.”

“We saw it as an opportu-
nity for Foremost Farms to be
involved upfront in the whole
process,” she says. “We’d
rather be involved all along
than to find out what hap-
pened when it’s all done.”

S h e s e r v e s o n t h e
Coalition representing both
the cooperative as a milk
marketing entity and the
dairy producer members
of Foremost Farms USA.
Another Foremost Farms
member and dairy producer,
John Rosenow is also work-
ing with the Coalition on the
Principals and Guidelines
committee.

Behr’s responsibilities
with Foremost Farms include
keeping members, employees
and stakeholders informed of
happenings at the coopera-
tive. This ties well with her
position on this major indus-
try initiative.

As she looks to commu-
nicate with her members, as
well as the cooperative’s cus-
tomers, it’s a “value knowing
we are a part of this process,”
Behr says. “It helps me add
value to the communications
I do with our members.”

Using the cooperative’s
newsletter and delegate
meetings, Behr was able to

share what has been taking
place with their members and
generate discussion about
the Initiative and proposed
Principles and Guidelines.

Still in the Initiative’s
beginning stages, she says
there are some unknown
answers to questions being
asked. Issues regarding the
certification of programs and
third-party audits have not
yet been finalized.

Even though those in the
industry are “still trying to
get their arms around how
it fits” in the whole picture,
Behr says she believes this
Initiative will be the “founda-
tion for future programs.”

Foremost, as well as many
other cooperatives and milk
marketers, have had custom-
ers coming to them looking
for assurance that their farm-
ers are following good animal
well-being practices.

“We ultimately need to
look at developing our own
(animal well-being) program,”
she says of the cooperative
that is made up of 2,700 farms
in seven Midwest states.

Many dairy product cus-
tomers – companies that buy
cheese or other products to
further process or use, or
retailers that sell directly to
consumers – have told the
Coalition that they’d rather
see the dairy industry agree
on guidelines than for some-
one not familiar with animals
set the rules.

“I want to see the dairy
industry succeed,” Behr says
of what’s driving her to con-
tinue her efforts. “We pro-
duce a great product, one of
the most nutritious products
there is.”

Therefore she is finding
ways to help producers pro-
tect and grow their market.

Behr grew up on a dairy
and hog farm near Waukon,
Iowa, and has been a spokes-
person for the dairy industry
for most of her life. She began

as an alternate state dairy
princess and traveled the
state of Iowa sharing the ben-
efits of dairy products and
promoting, what was then, a
voluntary checkoff program.
Her career path took her to
Midwest Dairy Association
where she worked for five
years helping retailers pro-
mote dairy and the Iowa
Dairy Princess program. She
began working at Wisconsin
Dairies Cooperative in 1985
and continued with the com-
pany through its merger into
Foremost Farms USA 10 years
later.

In addition to her work
with NADWI, Behr serves
on the sponsor’s board
for the Wisconsin FFA
Foundation and the Madison
Area Technical College
(MATC) Business Advisory
Committee. She’s also been a
committee member on vari-
ous National Milk Producer
Federation and Wisconsin
Federation of Cooperative
committees.

In another part of the
country, Frances Lechner is
busy promoting the NDAWI
to the members of her coop-
erative, the United Dairymen
of Arizona (UDA) and other
milk marketing groups. To do
this, Lechner has utilized the
relationships she’s built with
the members of her coopera-
tive and communication staff
in other milk marketing com-
panies and cooperatives.

Lechner is no stranger
to animal well-being issues
and this new wave of con-
sumers coming forward with
questions about industry
practices. As a member of
the steering committee for
the Campaign for Farmers
& Ranchers in Arizona, she
worked very hard to defeat
a statewide initiative which
criminalized the use of sow
gestation stalls and veal

SEE SHARING, ON PAGE 24

Sharing the NDAWI Message With Producers and Customers

Above & Beyond

Joan Behr
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crates.

“The dairy industry saw
this as an invasion of all ani-
mal agriculture by folks with
a vegetarian agenda,” she
recalls. “We realized agricul-
ture needed to stand togeth-
er on this even though it did
not directly impact dairy at
the time.”

While working with the
campaign, Lechner grew to
know Charlie Arnot, who has
helped formulate the NDAWI.
She views her work on the
producer outreach commit-
tee now as an “outgrowth” of
her work with the previous
campaign.

Unfortunately Arizona
agriculture lost the sow stall
and veal crate issue, yet
Lechner is determined not to
let something like that hap-
pen to the dairy industry.

As the Humane Society
of the United States (HSUS)
continues to work its way
across the country working
on its animal rights agenda,
she says, “It’s time to draw
a line in the sand.” So she
and many others in the dairy
industry are busy putting
together a framework for
what intends to be a way to
satisfy consumer questions
about how dairy animals are
cared for and kept.

As a middle class citizen
with a college education and
no ag background, Lechner
says she is an asset to this
line of work because her cir-
cle of friends is similar to the
target animal well-being audi-
ence. They are after “atten-
tive, caring people” that
“aren’t educated about mod-
ern agriculture.”

Today’s society is also
searching for the next issue
to absorb. “We live off sound-
bites and don’t want to work
through complicated issues,”
she says. “One challenge for
agriculture is to be realis-
tic about what the general
public is willing and able to
become educated about. We
need to impact decision and
policy makers.”

Groups like HSUS have
the dollars and hours to
spend on campaigns, where-
as people in agriculture are
simply overwhelmed with
what they need to do to sur-
vive.

Lechner has learned this
agriculture lifestyle after
working at UDA for almost
24 years.

S h e g r e w u p i n
Kalamazoo, Mich., and spent
some time student teaching
in London,
E n g l a n d .
U p o n h e r
return, she
k n e w s h e
wanted to
see more of
America and
decided to
c h e c k o u t
what Arizona had to offer.
That’s where she’s been for
the past 33 years. She start-
ed out with teaching and
then worked on member-
outreach for a natural foods
cooperative. There, she fell
in love with the cooperative
philosophy and structure
and soon began working
part-time for UDA where “no
two days were ever alike. It
was a whole new world,” she
remembers.

She started in the labo-
ratory at UDA where she
was, among other things, the
“bearer of bad news” having
to call producers when the
results of their milk sample
tests demanded corrective
action on the dairy. Over
time, she progressed to train-
ing and developing staff, and
then to the communications
field.

What keeps Lechner mov-
ing forward is the “respect,
appreciation and real fond-
ness” for the dairy producers
she works with.

“I have a personal obli-
gation to do the best that I
can for them,” she says. “I
am committed to whatever it
takes to protect producers.”

Although UDA is a small

SEE LECHNER, ON PAGE 26

Frances Lechner

Sharing
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More research. More technology. More supply.
We invest more
Dairyla�d Seed rei�vests a full 15 perce�t of
reve�ues i�to the research a�d developme�t of
tech�ologically superior ge�etics. That’s �early
double the i�dustry average, a�d our i�vestme�t
is deliveri�g superior yield performa�ce.

Raise your standards
Do�’t settle for a�ythi�g less tha� the best
tech�ology -- raise your sta�dards with
HybriForce Hybrid Alfalfa. We sta�d behi�d our
hybrid alfalfa a�d its obvious be�efits -- superior
ge�etics, outsta�di�g quality, a�d higher yield
a�d milk pote�tials. Year after year, it

outperforms the competitio� by a� average
additio�al yield of 15 perce�t.

No shortage here
We’ve got ple�ty of hybrid alfalfa seed supply
to go arou�d. A�d with more growers focusi�g
o� the cor� market, there’s �ever bee� a better
time to pla�t HybriForce Hybrid Alfalfa. The
proof is i� the retur�.

Maximize your field’s pote�tial with
high-quality hybrid alfalfa. To access our
Hybrid Alfalfa Value Calculator a�d fi�d out
how much more profit you ca� make, visit
www.dairyla�dseed.com or call 1-800-236-0163.

Hybri�orce-400 vs. The Competition
The Competition Years of

Data
Hybri�orce-400
Advantage
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Lege�Dairy YPQ 4 18%
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cooperative with 69 mem-
bers that have 88 operations,
UDA ranks 13th in the coun-
try for milk volume. Large
herds (averaging 1,200 head)
and high producing cows
account for the co-op’s high
ranking. All the members,
but one Californian producer,
hail from Arizona.

As member relations
manager at UDA, Lechner
provides staff support for
the board of directors, board
committees and task forces,
and for the young coopera-
tors. She writes for the coop-
erative’s magazine and plays
a lobbyist/activist role. “I
provide the link and liaison
between larger issues and

our membership,” she says.
U D A h a s f o r m e d a

task force to address the
issue of animal well-being.
Meanwhile, Lechner has
been communicating the
Initiative’s progress with
fellow staff members and
starting to get the word out
among producers, hoping
they in turn share with each
other.

Outside of work, Lechner
is involved as an alumnus of
Project Centrl, a rural/agri-
cultural leadership develop-
ment program and getting to
know the small rural com-
munity outside of Phoenix
where she and her husband
recently moved.

By Karen Lee

Lechner

The poultry industry has
faced multiple animal well-
being issues as of late, and
the dairy industry needs to
take note – they could be the
next target.

Poultry, more specifically
the egg industry, has created
a producer education pro-
gram and acceptable produc-
tion practices certification
program to help maintain ani-
mal well-being and consumer
confidence.

Times have changed.
Consumers are becoming
more aware and educated
through media channels that
are generally not farmer-
friendly, and money is being
donated to groups who have
declared their goal as making
all consumers vegans.

These groups’ animal
welfare concerns are not
generally based on science,
but on emotion and percep-
tion - making it a hard case
to argue.

Producers and the agri-
culture industry as a whole
make decisions based on
science, but with pressure
from the marketplace, animal
rights groups and ballot ini-

tiatives, it's becoming more
difficult.

The group leading the
way in the current movement
is the well-known and well-
funded Humane Society of
the United States (HSUS).

HSUS is able to spend mil-
lions to collect signatures and
campaign for ballot initiatives
and create media campaigns
targeted at the emotions of
consumers, while producer
organizations, like the United
Egg Producers (UEP), just
cannot compete funding
wise.

Being proactive has
helped the egg industry cre-
ate a better product for con-
sumers and allowed them to
apprehend credible scientific
information with producer
backing to defend themselves
- should problems arise.

Chad Gregory, vice presi-
dent of UEP reports the orga-
nization had been the “first
and most” targeted ag sec-
tor by the activist groups.
He says the egg industry is
small, making it an easier tar-
get compared to the larger

SEE EGG, ON PAGE 27

Don’t Reinvent the Wheel,
Roll With the Egg
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� Improve �eed Efficiency
� Track Dry Matter
Intakes

� Easily Change % Dry
Matter

�he point of adding technology
is to make more money.

Put our technology to work for you.

http://www.feedsupervisor.com
mailto:support@feedsupervisor.com


"On our farm,
the standards will
involve some more

recordkeeping but little,
if any changes, in how
we work with our dairy
animals. I think this will

be true for most all farms
as we now employ
the best practices

available for not only
economic reasons but
for an inbred desire
to treat our animals

with respect. We want
to have a standard that
realistically addresses
the real desire of the

public to see that dairy
animals are treated well.

We feel the NDAWI
accomplishes that."

~John Rosenow, dairy
producer in Cochrane, Wis.

CONTINUED FROM PAGE 26
pork or dairy industries.

“There are only 200 egg
producers or egg companies
in the United States,” he says.
“The activists really attacked
our industry.”

To combat the attacks the
UEP commissioned an inde-
pendent scientific committee
chaired by Dr. Jeff Armstrong,
now the dean of agriculture
at Michigan State University.

“Independent is the key
word here,” he says.

Armstrong selected his
own committee to conduct
an analysis of the egg indus-
try. The group spent about
two years reviewing current
production practices and
science available around
the world on beak trimming,
molting, transportation and
housing.

The committee brought
its analysis and findings to
the UEP board. The board
approved the recommenda-

tions – agreeing with the sci-
ence used in the analysis.

From those recommen-
dations, the UEP Certified
Program was established dur-
ing 2001 and 2002.

The program requires
that 100 percent of a pro-
ducer's or company's farms
- both owned and marketed -
comply with the certification.

The UEP program requires
monthly compliance reports.
All activities for that month
have to be recorded and
submitted to UEP. Producers
must also complete a yearly
pass/fail audit conducted by
the USDA or Validus.

“We wanted to have a
non-government agency as
well,” he says. “Eighty per-
cent of producers still get it
done by the USDA.”

Gregory thinks the pass/
fail audit is the way to go.

“The big key was, if you
fail your audit on the hous-
ing portion of the audit alone,

you failed the entire audit -
no question asked,” he says.

The audit is based on 200
points and to pass producers
have to get 170 out of 200.
If the producer fails – they
have 60 days to fix the prob-
lem and complete a re-audit.

“If you don’t pass the
re-audit, you’re off the pro-
gram,” he explains.

Once failed, the industry
and marketplace are notified
the producer is “no longer
selling science-based certi-
fied eggs anymore”.

Gregory says 85 percent
of the industry is audited.
“Almost all shell eggs that
you buy in the grocery store
are on the program,” he says.

The UEP program has
been endorsed by Food
Marketing Institute, National
Council of Chain Restaurants,
McDonald’s, Burger King
and the International Egg

SEE UEP, ON PAGE 30

Egg
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TMR Tracker� + Accurate Rat�ons = Better DMI

�Our systems
offer the best
value a�d
retur�
o� i�vestme�t

800-225-7695 � www.d�g�-star.com � �������������������

“The tech�ical support has bee� superb...whe�ever the �eed
arises. They are very k�owledgeable a�d frie�dly., eve� o�
Su�day at 5:00 AM!!”
- Steve Echelmier—Fulto�, MO

� E�joy co�ve�ie�t
remote ha�ds o�-
like software
trai�i�g via
I�ter�et

�Complete 24/7
Tech�ical Service
Support

W�y TMR Tracker�?

800.255.1181 | an�mart.com

Prevent P�nkeye this Season in
Your Herd with Proven Vaccines

Ask your ANIMART rep
about p�nkeye prevent�on or
call 1.800.255.1181 today!

Pinkeye Pre�ention

Save 15% Off
P�nkeye Sh�eld
XT4 by Novartis

Save 10% Off
Max�/Guard
P�nkeye by Addiso�

Alpha-7/MB-1
P�nkeye by BI
Buy 150 doses of
Alpha-7/MB-1 or 200
doses of Ocu-guard
MB. Get 100ml
Bio-Myci� 200 FREE!
Offers good �ow thru 4/30/08 or
while supplies last.

Save up to
10% Off
P�l�guard
P�nkeye by Scheri�g
• TriView Bacteri�
• Pi�keye+7
• Pi�keye-1 Trivale�t

®

http://www.digi-star.com
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Dairy Nutrition &
Management Solutions

John Brickner 715-234-7306 Rice Lake, WI

Greg Hartung 715-495-6155 Nelson, WI

Russ Johnson 920-213-2356 Bear Creek, WI

Burt Kullhem 920-989-1444 Brillion, WI

Mike Richter 715-296-3684 Rice Lake, WI

Lori Berget 608-482-2215 Lancaster, WI

S7701A Denzer Rd. • North Freedom, WI 53951
Office: (608) 544-5445 • Fax: (608) 544-9955 • Toll-Free: 1-877-261-0619

danamcook1@charter.net

Let Us Spread It For You

Members of the Professional Nutrient Applicators Association
of Wisconsin, the Minnesota Custom Applicators Association,
Iowa Commercial Nutrient Applicators Association, PDPW &
DBA. Excellent working relationship with DATCP, DNR, and
UW-Extension personnel.

PRODUCTS

& SERVICES

• Manure Applications
• Pit Design Consultation
• Flotation Tire Sales
• Husky Farm Equipment Sales &

Service
• 4 Truck-mounted slinger spreaders

(for sand and semi-solids)
• 13 Truck-mounted 4,000-gallon

tanks
• 5,000-gallon Spreader w/Injectors
• Lagoon Pumps
• Dock Pumps (8’, 10’ and 12’)
• Prop Agitator • Fill Carts
• 873 Bobcat

VALLEY
BUILDING SYSTEMS

1400 Rosehill Rd., Little Chute, WI 54140 (920) 766-0271
200 S. Wisconsin Ave., Stratford, WI 54484 (920) 766-0271

- Design/Build Contractor -
• FREESTALL BARNS-Wood or Steel framing • MILKING PARLORS

• VENTILATION SYSTEMS • CONCRETE - Flatwork, pits & walls
• BARN EQUIPMENT-freestalls, mattresses, waterers, headlocks & rubber mats.
• COMMERCIAL-Wood or Steel framing • MACHINE SHEDS

• POST FRAME CONSTRUCTION-Agricultural, Commercial, Suburban & Mini-storage
• SOLID CORE PRE-ENGINEERED BUILDINGS-Commercial & Suburban
• PANELIZED STEEL STRUCTURES-Pre-engineered, galvanized members for longevity
• CURTAINS-Manual, fully automatic & electronically controlled

www.ddequipment.com

920-849-9304

820 West Main P.O. Box 31 Chilton, WI 53014
920-849-9304 • FAX 920-849-9160 • E-mail ddequip2@tds.net

Penta TMR
Mixers
Call for Demo’s!

Low Profile w/flotation tires
All stainless steel conveyors

Tight turning walking tandems

240 cu. ft. to 1300 cu. ft.
single screw & twin screw

trailer & stationary

ALTON D. BLOCK, CAC
President

AGRI-MANAGEMENT GROUP, Ltd.
Consultants to Agriculture

NEW SERVICES:
• Help in Reducing Turnovers • Personality Profiling
• Starting a New Employee • Exit Interviews

Ph: 608-221-3213
e-mail: agriman@charter.net 800-551-9230
http://www.agri-man.com Fax: 608-221-3263

3215 Harbor Village Road,
Suite 2

Middleton, WI 53562-1914

LOWER YOUR SCC

NATURALLY

• Lower your SCC 40-80% or more in 2-6 weeks.

• No withholding & safe for pregnant cows & organic

applications.

• Increases milk production 8%, improves conception.

• Also treats & prevents mastitis, calf & hoof problems.

• Easy to use in TMR or top dress - 8#/cow.

• Low SCC semen also. • Used all across USA & Canada.

“32 Years Of Serving the USA & Canada. We Care!”

ALPHAGENETICS, INC.
Call Today! 1-800-876-2500

920-650-1631 (mobile)

mailto:danamcook1@charter.net
http://www.ddequipment.com
mailto:ddequip2@tds.net
mailto:agriman@charter.net
http://www.agri-man.com
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Want good agronomy and dairy nutrition

advice without the sales job?

Go to www.kowconsulting.com or call:

Weaver Feeding & Management, LLC
Tom Weaver, CCA, Dairy Nutritionist and

Director of KOW Consulting Association

25800 Valley View Rd, Cuba City,WI 53807

Ph: 608-762-6948, fx 6949, mbl 608-574-0101

Email: tweaver@mhtc.net

Scheunemann Bagging
Equipment & Supply LLC
262-689-3695 or eve. 262-675-2276

E-mail: scheunemannjnf@hughes.net

Authorized, Experienced, Specialized

�

Rental & Sales
- Kelly Ryan

& Versa
Machines

� Kelly Ryan Equipment
� Versa Intertnal Density System
� Baleage Storage Equipment
� Silage Bags, Bunker Sheeting, Baleage Tubes
� Dura Guard Bale Wrap

1-800-858-5974 www.nobull.net

Cattle - Goats - Sheep

• Castrate

• De-horn

• DoCktails

• treat

ProlaPses

‘You save so much time (tail
docking), it pays for the band!’
GREG PALMQUIST, DVM, WISCONSIN

Since 1912

Russ Kuehl (920) 583-3747
cell: (920) 960-1148

W2189 Hwy “Y” Lomira (Knowles) WI 53048

www.KnowlesProduce.com

“we rent & sell baggers”

KNOWLES PRODUCE & TRADING CO.

Hwy 151, Chilton, WI 53014

www.ddequipment.com

920-849-9304

West
of

Chilton

MANITOU’S
New Models

• MLT 634

• MLT 741

• MLT 940

* Call For Information *

New Features

K.S.I. Supply, Inc.
1-800-472-6422

•SILAGE BAGS
The Strongest, Most Durable

•SILAGE BUNKER COVERS
5 & 6 Mil.
Statewide Delivery Available
Dealer Inquiries

•TIRE SIDEWALLS

http://www.kowconsulting.com
mailto:tweaver@mhtc.net
mailto:scheunemannjnf@hughes.net
http://www.nobull.net
http://www.KnowlesProduce.com
http://www.ddequipment.com


"Americans continue to
recognize milk as nature’s
most nearly perfect food.
They’ve always been able

to depend on milk and
dairy products as safe

and wholesome. Today’s
consumers simply want

assurance that our
industry is committed

to making animal
well-being a priority

in the production process.
That’s not too much

to ask. The NDAWI helps
to clarify the issues and
organize our attention

and efforts toward
the common goal

of providing appropriate
care for our animals
and reassuring our

consumers accordingly."

~Jan Shearer, D.V.M., MS.,
University of Florida

CONTINUED FROM PAGE 27
Commission. The accep-
tance by these groups quick-
ly opened the path to other
market outlets including retail
giant Wal-Mart. Even with the
UEP Certified Programs, the
industry still faces opposi-
tion, but the program helps
the industry keep control.

Last year, HSUS intro-
duced anti-cage legislation in
seven states. Some produc-
ers felt UEP had put a target
on their back by creating the
certification program, but
Gregory disagrees.

The program has proved
valuable in government body
hearings because there is
science behind the program.
It also gives consumers a
choice to whatever egg they
want to buy that fits into
their budget.

UEP also argues the eco-
nomic impact on the state
if the cages were removed.
Gregory says it would take

three times more space for
chickens to live in a cage-free
environment. For the 290 mil-
lion chickens in the United
States an area the size of
Rhode Island would be need-
ed. The price of eggs would
skyrocket and eggs would be
imported – probably not from
certified farms either.

To keep its members
informed, UEP has newslet-
ters, e-mails and many meet-
ings.

“It’s the classic David ver-
sus Goliath here,” he says
about fighting HSUS. But the
battle is easier with the certi-
fication program.

“If we hadn’t done what
we did seven or eight years
ago - there’d be a minimum
of seven states right now that
would have anti-cage legis-
lation,” he says. “We would
not have had a story or a
defense.”

Producers now can share
with consumers and media

that their eggs are produced
through a humane certifica-
tion program based on sci-
ence and audited by USDA.

WORDS OF WISDOM
The dairy industry should

learn from the past - what did
and didn’t work - when look-
ing to the future.

F i rs t and foremost ,
Gregory says the recommen-
dations have to be created by
an independent committee.

“It’s got to be credible,”
he says. “It's got to have
teeth.”

Any program must have a
pass or fail audit, he adds.

Gregory encourages dairy
producers and the industry
to continue to tell their story
and continue to be proactive.

“I appreciate the dairy
industry for trying to get
ahead of it,” he says. “I
applaud their effort.”

By Sarah Watson

UEP
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Drink All You Want. We’ll Help Make More.

THANK A DAIRY PRODUCER EVERY DAY

Nutritious – Helps build strong bones

High in Calcium & Other Nutrients

Contains CLA* To Help Prevent Some Types of Cancer

Delicious Hot or Cold
�
Conjugated Linoleic Acid (CLA) is predominantly found in dairy products and has been found to

reduce the risk of certain types of cancer.

We are committed to quality nutrition for dairy cows, so you can drink more milk and

enjoy a healthy, fulfilled life.

Treat yourself to milk!

RENAISSANCE NUTRITION

1.800.346.3649
www.rennut.com

Renaissance… helping to produce quality milk for you to enjoy!

http://www.rennut.com


Mueller® has bu�lt the �ndustry’s h�ghest qual�ty m�lk cool�ng and storage systems for over 65 years. We’ve
cont�nually made advances �n system operat�on. We’ve p�oneered systems to reduce energy costs and
help da�r�es operate more prof�tably — and we’ve developed equ�pment that can grow w�th your herd.
Our equ�pment �s des�gned for both large and small operat�ons, ma�nta�n�ng m�lk qual�ty and �mprov�ng
prof�ts w�th lower operat�ng costs. We are “The M�lk Cool�ng Systems Spec�al�sts,” and that means
someth�ng spec�al to your bus�ness.

©2007 Paul Mueller Company 371-4

Call your local Mueller dealer l�sted below for deta�ls.

®

THE MILK COOLI�G SYSTEMS SPECIALISTS
™

DORCHESTER

Bob’s Dairy Supply
715-654-5252

JANESVILLE

Tri-County Dairy Supply
1-800-822-7662 or 1-800-501-9784

JUNEAU

Central Ag. Supply, Inc.
920-386-2611

LANCASTER

Fuller’s Milker Center
800-887-4634

LUXEMBURG

Kudick’s Kooling
920-845-5725

MARATHON/LOYAL

Dairy Services, Inc.
715-443-3132 or 800-221-3947

PLAIN

Ederer Dairy Equipment
608-546-3713

SPARTA

Preston Dairy Equip
608-269-3830

STEVENS POINT

Brilowski’s Dairy Supply Co.
715-342-0205

UNION CENTER

Preston Sales & Service
608-462-8279



Use less corn: ProBran stretches your profits
• MORE PROFITS — cost savings help profitability

• NUTRIENTS — proteins and B vitamins

• LOW FAT — use more ProBran in your cow’s diet

• HIGHLY DIGESTIBLE NDF — more energy per pound

You can find Solaris brand products at Badger State Ethanol, Monroe, WI
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�PB 01-4/08

Your expenses keep going up, especially after a hard

cold winter where your herd probably ate more than

you expected. How can you now save money without

sacrificing quality? It’s time to make ProBran™ a staple

in your herd’s diet.

ProBran is the new value-added, low-fat fiber option that

can also replace premium-priced products like citrus or

beet pulp. With yeast proteins and B vitamins that aid

in rumen health, its high digestibility allows your herd to

extract more energy and produce more milk.
www.solarisquality.com

6�8-329-39��

NEWto improve
your bottom line!
NEW

http://www.solarisquality.com
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